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I. Who We Are incredible!

Ce—

American Egg Board

e 18 members and
18 alternates

* Fully funded by U.S.
egg producers

e Research, educate
and promote




American Egg Board’s MiSSion incredible!

American Egg Board

To Increase the Demand.for
and Sales of Eggs‘and Egg Products



Egg Consumption
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Year | Doz % change S % change Year Eggs per Person % change
2012 -1 +2 2012 254 +2
2013 +.6 +6 2013 259 +2
2014 +2 +11 2014 267 +3
2015 +.4 +23 2015 253 5
2016 +4 +11 2016 263 +4

Source: Nielsen All Outlets (AOC) Data

*Year-to-date through 3/26/16

Source: USDA




Retail Sales Growth incredible!
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$7.3 Billion

23%

$5.9 Billion

$5.3 Billion

. $5.1 Billion
$5 Billion
11%
105 S18 2% $1.86 2% $2.11
nd
-1.2%
2011 2012 2013 2014 2015

M Dollar Sales M Dozens Sales ki Average Price/Doz Nielsen Retail Scan Data



Il. What We Do
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b Sign up for Breakfast Beat

incredible!

American Egg Board

& 4




Consumer Marketing/PR incredible!
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Wake Up to Eggs Wlth Bacon incredible!
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Industry Programs

Frequently Asked Guestions Abg
and Egg Production
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Our Farmers AR 1iviven Fooo Education

Partnerships
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Egg Product Marketing
& Food Serwce
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PROTEIN

Hard-boiled
~ EggInitiative
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McDonald’s All-Day Breakfast "**
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The Egg McMuffin.
Only at McDonald’s.




Egg Nutrition Center
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American College
of Nutrition
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2015 DiEtary Guidelines incredible!
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“The Key Recommendation from
the 2010 Dietary Guidelines to limit
consumption of dietary cholesterol
to 300 mg per day is not included in

the 2015 edition...”

ﬁCholesterol Limits Gone, Eat Good Fats

DIETARY
GUIDELINES
2015-2020
EIGHTH EDITION

“Eggs and shellfish can be consumed along
with a variety of other choices within and
across the subgroup recommendations of

the protein foods group.”

@ &

*Source: Dietary Guidelines for Americans 2015-2020. Eighth Edition.
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Leading in an Evolving Industry fdj
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