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To Increase the Demand  
for and Sales of  

    Eggs and Egg Products 
 

American Egg Board’s Mission 
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Retail Egg Sales 

Source: Nielsen All Outlets (AOC) Data 
 
*Year-to-Date 12/20/14 

Retail 

Year	
   Volume	
  (dozens)	
   %	
  change	
  

2010	
   2,519,351,096	
   +.2	
  

2011	
   2,548,720,997	
   +1.2	
  

2012	
   2,518,516,858	
   -­‐1.2	
  

2013	
   2,547,043,194	
   +1.1	
  

2014	
   2,597,984,057	
   +2*	
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Egg Sales & Consumption Growing 
Quick Service 
Restaurants 

Year	
  
Volume	
  
(dozens)	
  

%	
  
change	
  

2010	
   424,279,500	
   +4.17	
  

2011	
   441,014,531	
   +3.94	
  

2012	
   451,303,406	
   +2.33	
  

2013	
   453,598,688	
   +.51	
  

2014	
   459,834,635	
   +1.4*	
  

Foodservice 

Year	
  
Volume	
  
(dozens)	
  

%	
  
change	
  

2010	
   850,548,000	
   +1.8	
  

2011	
   856,670,000	
   +.7	
  

2012	
   873,100,000	
   +1.9	
  

2013	
   867,070,000	
   -­‐.6	
  

2014	
   880,056,402	
   +1.5*	
  

Source: NPD Source: NPD Source: USDA-NASS & Egg Industry Center 

Does Not Include Exports 

  * Year Ending 11/30/14 

Egg Products 

Year	
  
Volume	
  
(dozens)	
  

%	
  
change	
  

2010	
   2,071,600,000	
   +3.9	
  

2011	
   2,082,900,000	
   +.6	
  

2012	
   2,114,300,000	
   +1.5	
  

2013	
   2,134,100,000	
   +.9	
  

2014	
   2,262,100,000	
   +6.0	
  



Egg Supply & Utilization 

Per Capita Consumption 

Year	
   Per	
  Capita/	
  
Shell	
  

Per	
  Capita/	
  
Products	
  

Total	
  Per	
  
Capita	
   %	
  change	
  

2010	
   173.5	
   75.8	
   249.3	
  

2011	
   174.9	
   75.1	
   250	
   +.28	
  

2012	
   178.3	
   76.0	
   254.2	
   +1.6	
  

2013	
   179.8	
   75.2	
   255.1	
   +.35	
  

2014	
   179.6	
   80.1	
   259.7	
   +1.8	
  

Source: USDA-ERS  

Reflects ERS data through 12/31/14 
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Egg Perceptions Increasingly Positive 

Source: 2014 Russell Research 
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Nutri5ous	
  choice	
  for	
  
breakfast	
  

Good	
  for	
  kids	
   Gives	
  you	
  energy	
  for	
  
both	
  body	
  and	
  mind	
  

Gives	
  energy	
  to	
  keep	
  
you	
  going	
  through	
  out	
  
day	
  

55	
  

69	
   68	
  

50	
  

64	
  

75	
   74	
  

56	
  

2011	
   2014	
  

Good	
  source	
  of	
  
Vitamin	
  D	
  

Among	
  the	
  most	
  
nutri5ous	
  foods	
  

Natural	
  and	
  
unprocessed	
  

Contain	
  choline,	
  nutrient	
  
helps	
  brain	
  development	
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Source: The NPD Group’s Dieting Monitor; Annual Average 

“What do you usually look for on the Nutrition Facts label?” 
Percentage of Adults Saying “Protein” 

Interest in new protein sources growing 



31.8 31.8 32.3 
31.5 

30.0 
29.2 

27.5 

26.0 
25.1 

24.5 

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 

Source: The NPD Group’s Diet Monitor; Annual Average 

Cholesterol 

Fewer of  us check cholesterol content 
“What do you usually look for on the Nutrition Facts label?” 

Percentage of Adults Saying “Cholesterol” 



33 
34 

35 

37 37 
37 

36 36 
37 

37 
38 38 37 

37 37 

36 

35 

33 

34 

33 
32 

32 
33 33 

34 

32 32 
33 

31 

29 

'85 '86 '87 '88 '89 '90 '91 '92 '93 '94 '95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09 '10  '11  '12  '13  '14 

Percent of In-Home Breakfasts that Include Ready-to-Eat Cereal          

Source: The NPD Group’s National Eating Trends® service, Years Ending Feb. 

Cold cereal is leaving the breakfast table! 
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Yogurt’s Appeal Slowing Down 

Percent of  Individuals Consuming* Yogurt In-Home 
At Least Once in Two Weeks 

*Consumption of yogurt as an end dish only 
Source: The NPD Group’s National Eating Trends® service, Years Ending Feb. 



Consumer Marketing 



Our Approach 

	
  

New	
  NutriMonal	
  
News	
  –	
  the	
  more	
  
they	
  know,	
  the	
  
more	
  they	
  buy	
  

	
  

	
  

Weekday	
  Breakfast	
  
Key	
  to	
  Egg	
  Growth	
  

	
  

ShiXed	
  Media	
  Mix	
  
from	
  TV	
  to	
  Print,	
  
Digital	
  and	
  Radio	
  
	
  

	
  

Expanded	
  Target	
  to	
  
All	
  Adults	
  18-­‐54	
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Tested & Proven Messaging 

•  High-­‐quality	
  protein	
  

•  Nutri5onal	
  powerhouse	
  

•  No	
  sugar	
  or	
  carbohydrates,	
  unlike	
  cereals	
  &	
  yogurt	
  

•  Naturally	
  good	
  source	
  of	
  vitamin	
  D,	
  nothing	
  ar5ficial	
  

•  Simple	
  hard-­‐boiling	
  &	
  microwave	
  cooking	
  5ps	
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Wake Up To Eggs with  
Bacon, Kevin Bacon! 



Web Film  



Web Short 



On	
  Stands	
  
Now!	
  



Coming	
  
Mid-­‐April!	
  



Digital / Mobile Banners 

300	
  x	
  250	
  flash	
  banner	
  

160	
  x	
  600	
  flash	
  banner	
  728	
  x	
  90	
  flash	
  banner	
  
	
  

Sta5c	
  companion	
  banner	
  	
  
(320x50,	
  300x60)	
  



Eggs and Bacon Sizzles 

22	
  



Eggs and Bacon Goes Viral 
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Egg	
  industry	
  snapshot	
  
&	
  ad	
  campaign	
  sneak	
  
peek	
  appears	
  in	
  AP	
  

Campaign	
  launches	
  in	
  
trades	
  and	
  

mainstream	
  media	
  

Eggs	
  and	
  Bacon	
  
becomes	
  part	
  of	
  pop	
  
culture	
  and	
  goes	
  viral	
  

week	
  



XX	
  Web	
  Film	
  
Views	
  

100MM	
  
Social	
  

Impressions	
  

By The Numbers 
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XX	
  Web	
  Film	
  
Views	
  

700MM	
  
Media	
  

Impressions	
  

XX	
  Web	
  Film	
  
Views	
  

2.4MM	
  
Web	
  Film	
  
Views	
  

XX	
  Web	
  Film	
  Views	
  

1,200+	
  
Media	
  
Outlets	
  

XX	
  Web	
  Film	
  
Views	
  

50	
  
Aired	
  in	
  
Every	
  
State	
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Easter 2015 
AdverMsing	
  

Shopper/	
  
Retail	
  

MarkeMng	
  

Social	
  

Power	
  
Partnerships	
  	
  

&	
  	
  
Media	
  

Outreach	
  



Shopper Marketing 
•  Complementary Brands 
•  National and Account-Specific 

– Consumer offer 
–  In-Store messaging 
– Kroger, Publix, Walmart, HEB, 

Ahold, Food Lion, Meijer 



Re-Inventing the Egg Case 
 

•  Gain	
  insights	
  into	
  egg	
  
shopper	
  habits	
  

•  Test	
  egg	
  label/packaging	
  
effec5veness	
  

•  Clear	
  up	
  confusion	
  
surrounding	
  egg	
  types/
labels	
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Re-Inventing the Egg Case 
 

•  Chicago	
  Market	
  Test	
  
–  Two	
  new	
  carton	
  designs	
  
developed	
  based	
  on	
  	
  	
  	
  	
  
research	
  learnings	
  

–  Test	
  impact	
  of	
  design	
  
changes	
  vs.	
  current	
  design	
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Foodservice &  
Egg Product Marketing 



Batory Foods  |  March 5, 2014 

REAL egg products 
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Egg Nutrition Center  eggnutritioncenter.org

2015 Dietary Guidelines: ENC Activities


•  Provided two committee 
recommendations 

•  Delivered live comments on eggs 
and cholesterol 

•  Posted seven written comments 
•  Developed position paper on heart 

disease 
 •  Partnered with universities on Evidence Based 

Cholesterol Analysis 



Egg Nutrition Center  eggnutritioncenter.org

2015 Dietary Guidelines:"
Expert Committee Recommendations


3
4

“Cholesterol	
  is	
  not	
  a	
  
nutrient	
  of	
  
concern…”	
  



Egg Nutrition Center  eggnutritioncenter.org

2015 Dietary Guidelines:"
What Happens Next


Public	
  
Comment	
  
Forum	
  Held	
  

ENC	
  Monitors	
  
Comments;	
  
Responds	
  
Accordingly	
  

USDA/HHS	
  
Determines,	
  Finalizes	
  

2015	
  Guidelines	
  

Guidelines	
  
Released	
  In	
  
December	
  

2015	
  



Egg Nutrition Center  eggnutritioncenter.org

A Shift In Thinking
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